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LEGAL DISCLAIMER

This presentation (together with oral statements made in connection herewith, this “Presentation”) is for informational purposes only. This Presentation shall not constitute an offer to sell, or the solicitation of an
offer to buy, any securities, nor shall there be any sale of securities in any states or jurisdictions in which such offer, solicitation or sale would be unlawful. No representations or warranties, express or implied are
given in, or in respect of, this Presentation. Although all information and opinions expressed in this Presentation, including industry and market data obtained from third-party industry publications and sources as well
as from research reports prepared for other purposes, were obtained from sources believed to be reliable and are included in good faith, Alliance Entertainment Holding Corporation (“Alliance”) has not independently
verified the information obtained from these sources and cannot assure you of the information’s accuracy or completeness. This information is subject to change. Some data are also based on the good faith
estimates of Alliance, which are derived from their respective views of internal sources as well as the independent sources described above.

Nothing herein should be construed as legal, financial, tax or other advice. You should consult your own advisers concerning any legal, financial, tax or other considerations concerning the opportunity described
herein. The general explanations included in this Presentation cannot address, and are not intended to address, your specific investment objectives, financial situations or financial needs. Nothing contained herein
shall be deemed a recommendation to any party to February any transaction or take any course of action.

Forward Looking Statements

Certain statements included in this Presentation that are not historical facts are forward-looking statements for purposes of the safe harbor provisions under the United States Private Securities Litigation Reform Act
of 1995. Forward-looking statements generally are accompanied by words such as “believe,” “may,” “will,” “estimate,” “continue,” “anticipate,” “intend,” “expect,” “should,” “would,” “plan,” “predict,” “potential,”
“seem,” “seek,” “future,” “outlook,” “project,” and similar expressions that predict or indicate future events or trends or that are not statements of historical matters. These forward-looking statements include, but
are not limited to, statements regarding estimates and forecasts of other financial and performance metrics and projections of market opportunity. These statements are based on various assumptions, whether
identified in this Presentation, and on the current expectations of Alliance’s management and are not predictions of actual performance. These forward-looking statements are provided for illustrative purposes only
and are not intended to serve as and must not be relied on by an investor as, a guarantee, an assurance, a prediction, or a definitive statement of fact or probability. Actual events and circumstances are difficult or
impossible to predict and will differ from assumptions. Many actual events and circumstances are beyond the control of Alliance. These forward-looking statements are subject to a number of risks and uncertainties,
including changes in domestic and foreign business, market, financial, political, and legal conditions; risks related to the rollout of Alliance’s business and the timing of expected business milestones; the effects of
competition on Alliance’s future business; risks and failure by Alliance to meet the covenant requirements of its revolving credit facility, our ability to issue equity or equity-linked securities or obtain debt financing in
the future, and the potential negative effect on the price and liquidity of Alliance’s securities and those factors discussed in Alliance’s Annual Report on Form 10-K for the fiscal year ended June 30, 2024 under the
heading “Risk Factors”.

Additional risks related to Alliance’s business in particular include, but are not limited to competition, the ability of Alliance to grow and manage growth profitably, the ability of Alliance to maintain relationships with
customers and suppliers and retain key employees; changes in the applicable laws or regulations; the possibility that Alliance may be adversely affected by other economic, business in Alliance’s internal control over
financial reporting, and/or competitive factors. There may be additional risks and uncertainties that Alliance does not presently know or currently believes are immaterial that could cause actual results to differ from
those contained in the forward-looking statements. Such risk factors also include, among others, future growth expectations and acquisitions; specific economic conditions in the United States; changes in laws and
regulations; potential liability from future litigation; the diversion of management time on acquisitions and integration related issues; modifications or adjustments to Alliance’s financial statements as a result of
applicable securities laws; and general economic conditions. Most of these factors are outside Alliance’s control and are difficult to predict.

Non-GAAP Financial Measures

In addition to financial measures prepared in accordance with United States generally accepted accounting principles (“GAAP”). some of the financial information and data contained in this Presentation, such as
Adjusted EBITDA, EBITDA-CapEx and EV/EBITDA, has not been prepared in accordance with GAAP. Alliance believes these non-GAAP measures of financial results provide useful informant to management and
investors regarding certain financial and business trends relating to Alliance’s financial condition and results of operations. Alliance’s management uses these non-GAAP measures for trend analyses, for purposes of
determining management incentive compensation, and for budgeting and planning purposes.

Alliance believes that the use of these non-GAAP financial measures provides an additional tool for investors to use in evaluating operating results and trends in and in comparing Alliance’s financial measures with
other similar companies, many of which present similar non-GAAP financial measures to investors. Management does not consider these non-GAAP measures in isolation or as an alternative to financial measures
determined in accordance with GAAP. The principal limitation of these non-GAAP financial measures is that they exclude significant expenses and income that are required by GAAP to be recorded in Alliance’s
financial statements. In addition, they are subject to inherent limitations as they reflect the exercise of judgments by management about which expense and income are excluded or included in determining these non-
GAAP financial measures. Accordingly, our Adjusted EBITDA may not be comparable to similarly titled measures of other companies, including companies in our industry, because other companies may calculate
Adjusted EBITDA in a different manner than we calculate this measure. In order to compensate for these limitations, management presents non-GAAP financial measures in connection with GAAP results. In
evaluating Adjusted EBITDA and EBITDA, you should be aware that in the future we may or may not incur expenses similar to some of the adjustments we have reported. Our presentation of Adjusted EBITDA and
EBITDA does not imply that our future results will be unaffected by these adjustments or any unusual or non-recurring items. You should review Alliance’s audited financial statements, which have been included in
the Annual Report on Form 10-K for the fiscal year ended June 30, 2024.

Trademarks

This Presentation contains trademarks, service marks, trade names, and copyrights of Alliance, and other companies, which are the property of their respective owners. The use or display of third parties’ trademarks,

service marks, trade name or products in this Presentation is not intended to, and does not imply, a relationship with Alliance, or an endorsement of sponsorship by or of Alliance. Solely for convenience, the

trademarks, service marks and trade names referred to in this Presentation may appear with the ®, TM or SM symbols, but such references are not intended to indicate, in any way, that Alliance will not assert, to the

fullest extent under applicable law, their rights or the right of the applicable licensor to these trademarks, service marks and trade names. @
=

The information contained herein is as of March 31, 2025, and does not reflect any subsequent events.



Alliance Entertainment, we build your collection!

Alliance Entertainment leads
the industry in delivering
collectible entertainment
products, including Vinyl, CDs,
DVDs, Blu-rays, Games, Toys
and Vinyl Figures-driving over
$1 billion in annual revenue by
connecting fans with the media
they love

Niche market expertise: Caters to collectors
and physical media enthusiasts

Exclusive content: Offers unique, licensed
products not available elsewhere
Omni-channel distribution: Serves 200+
online retailers and 35,000+ physical stores
Trusted brand: Known for quality, reliability,
and exceptional customer service

Efficient operations: Scalable, capital-light
model with advanced warehousing and
logistics

Proven growth strategy: Over 13 acquisitions
and strong strategic partnerships
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$ Millions

Vinyl
Gaming

Nine months Ended Nine months Ended Nine months Ended
March 31, 2025 March 31, 2024 March 31, 2023
Vinyl m Gaming m DVD/Blu-ray/UltraHD

CD m Consumer Products m Ancillary Revenue

Nine Months Ended Nine Months Ended Nine Months Ended
March 31, 2025 March 31,2024 March 31, 2023
$ 264 32% $ 242 28% $ 241 26%
225 27% 288 33% 333 36%

DVD/Blu-ray/UltraHD 196 24% 159 18% 147 16%

CD

94 11% 97 11% 91 10%

Consumer Products 27 3% 35 4% 65 7%
Ancillary Revenue 30 4% 43 5% 35 4%

Total

836 100% $ 864 100% $ 912 100%




Revenue Adjusted EBITDA

$ in millions $ in millions
Fiscal Year Ended 6/30; Nine Months Ended 3/31/25 Fiscal Year Ended 6/30; Nine Months Ended 3/31/25

- - - -
FY23 FY24 ™

FY24 ™ FYTD25
FYTD25

ADJUSTED EBITDA MARGIN

-1.5% 2.2% 2.5%

$24.4

EARNINGS PER SHARE

$(0.74) $.09 $0.23 $0.18

Balance Sheet Strong working capital while expanding
$ in millions SKU offerings and driving EBITDA growth

Fiscal Year Ended 6/30; 3/31/25 - Strong capital position

FY 23  Improvement in working capital

D 133. : : o : :
ebt $133.3 « Focus on licensing opportunities from Movie Studios
Inventory $146.8

Nasdaq: AENT | IPO: 2023 | FOUNDED: 1990 | Closing Price $2.63 | Market Cap $135M | 52-week Range $1.10-11.57 | TTM Revenue $1,073B
| Avg Volume (90-day) 63,140 | Shares Outstanding 50.97M | Float 2.34M | Employee Owners 654

1) As of May 13, 2025

&



Financial Highlights

FY25 Q3
Revenue in millions Earnings Per Share
sz‘ i m&
Q3 FY Q3 FY
2025 2024 -$0.07
Q3 FY Q3 FY
2025 2024

Cost of Revenue in millions o
Net Income in millions

$184 $183
. . —
Q3 FY Q3 FY -$3.4
2025 2024 Q3 FY Q3 FY
2025 2024
Gross Margin percent Adjusted EBITDA in millions
13.6% 13.3% $4.9
. . . -
Q3 FY Q3 FY
Q3 FY Q3 FY
w0z 2024 2025 2024
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Financial Highlights

FYTD25 Nine Months Ended 3/31/25

Revenue in millions

$836 $864
FYTD FYTD
2025 2024
Cost of Revenue in millions
$739 $762
FYTD FYTD
2025 2024

Gross Margin percent

11.6% 11.8%
FYTD FYTD
2025 2024

Earnings Per Share
$0.18

FYTD
2025

Net Income in millions
$9.3

A
—

FYTD
2025

$0.04

FYTD
2024

FYTD
2024

Adjusted EBITDA in millions

$24.4

FYTD
2025

$22.2

FYTD
2024
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The Power of Collectibles

Collector Driven Demand for
Physical Media and Pop
Culture Products

Movies: Rare and limited .
production DVDs are

trending towards
becoming collectible

Alliance Entertainment - Empowering Retail and Collector Demand

Vinyl Resurgence: Experiencing
double digit growth by
passionate audiophiles for the
superior audio quality and
collectability

Retro Gaming and
Home Arcades:
Expanding Consumer
Interest in Nostalgia
and Playability

Licensed Figures and
Merchandising: Multi-Billion-
Dollar Market Fueled by
Fandom and Exclusivity

&



Suppliers

Alliance Entertainment distributes and markets products worldwide for the industry’s

premier content providers and manufacturers
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B2B Customers

Alliance Entertainment provides unparalleled distribution services to our B2B customers,
including major chains and independent retailers

FredMeyer

Aarons

sam’s club >

PURCHASING

POWER

2 BEST
BARNESNOBLE
’ BUY.

©

TARGET

Wholesale Club

alave

amazon

swayfair fingerhut.

PC.
RICHARD
& SON

€COSTCO

=—=WHOLESALE

o ;Vintage Stock

video games * movies * music & more

BrandsMarts2

verizon’
meijer
X

ARMY & AIR FORCE EXCHANGE SERVICE

¥ curacao
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Supporting Independent
Retail with a strong portfolio
of products catered to
enthusiasts across a variety
of product categories

Alliance Entertainment supports independent retailers with a diverse
selection of entertainment, music, video games, and collectibles, helping
them attract customers and enrich their communities. Our goal is to help
these stores thrive through access to high-quality, in-demand products.
Vinyl Records
Movie & Film (Including DVD, Blu-ray, 4K and Special Edition SteelBook®
Toys & Collectibles




Direct To Consumer (DTC)

Alliance Entertainment's extensive inventory selection allows DTC customers to access a wide
range of entertainment products and collectibles through our dropshipping service,
eliminating the need for them to invest in inventory

E-commerce DTC Fulfililment Our DTC Team
A core competency offering broad product selection, high Includes DTC Support and Account Managers, working
in-stock rates, fast and accurate pick/pack/ship, flexible together to ensure smooth integration, ongoing support,
integrations, and diverse shipping options. and sales growth.

« DTC Support handles technical setup, testing, go-
Flexible Fulfillment Solutions live, and post-launch issue resolution
Serving clients from specialty shops to national retailers, « DTC Account Managers drive sales opportunities,
our DTC and 3PL solutions meet stringent SLAs and support program execution, and serve as the
support blended inventory models (consigned + Alliance primary contact for customer needs

Entertainment).

Enhanced Retail Experience @ amazon KOHLS

Alliance Entertainment Rich Data powers engaging web TARGET
content with robust product metadata across our . .
extensive catalog. eb \/ BARNES&NOBLE BBE'SYT

Scalable Operations
« Over 12M packages shipped annually, covering
325,000+ SKUs

 Capacity to scale to 280,000 daily units during. -
peak demand (D antonune &

DlSC@gS VD EEPDISCOUNT o bluestem




Exclusive Distribution & Licensing

Our expanding portfolio of exclusive distribution and licensing agreements drives annual
sales exceeding $350 million

With over 100+ labels,
AMPED delivers CD’s
and vinyl with cutting-
edge distribution
services

D DISTRIBUTION
SOLUTIONS

(3K T
%\ ‘TA Hmn

DS brings a collective
30+ years' experience
of e-commerce
management with an
integrated sales,
marketing, and ops
team approach

An independent
studio for Digital, Blu-
ray, and DVD
distribution of
theatrical movies, TV
series, and original
documentaries

» Exclusive distribution & licensing strengthens retailer relationships
» Became Exclusive Licensor for Paramount Pictures video movies as of 1/1/2025

As an exclusive
distributor for
Arcadelup, Alliance
has the latest in
Home Arcade and
electronic gaming
boards

HANDMADE BY

ROBOTS

Features a wide range
of limited-edition
licensed figures from
film, TV, and holiday-
related themes




WHERE I'VE BEEN

ISN'T WHERET'M GOING

ampeddistribution.com

'VE “E}

EI'M GOING

MAVPED
Exclusive Music Distribution

 Exclusive distribution for over 100 labels such as Better Noise, Empire, Epitaph,
FUGA, Hopeless, Integral [PIAS], Kai Media, Merge, Naxos, Nuclear Blast, Secretly
Distribution, Sub Pop, Vydia sells to more brick and click retailers than any other
music distributor:
= 3,000+ Independent retailers
= Non-traditional retailers such as Urban Outfitters, Hot Topic, Books-a-
Million, Guitar Center, Project M
= Mass Merchants and Chains: Target, Wal-Mart, B&N and Best Buy
= We sell on all marketplaces across the globe via Alliance Entertainment
Retail Group: Amazon, TikTok, eBay, Temu, Shein and many more
 Detailed and customizable B2B detailing sales and inventory management in
real time with a huge variety of class of trade and genre reporting options

Billboard - Luminate Chart Activity

Record Label Independent Albums - 45 of the Top 200

Indie Store Album Sales - 23 of the Top 200

Top New Artists - 32 of the Top 200

Alternative New Artist Chart - 13 of the Top 50

Hard Rock - 21 of the Top 100

Album Chart - 19 of the Top 200

Blues - 14 of the Top 100

Independent Albums - 9 of the Top 50 @13


https://www.ampeddistribution.com/home

D DISTRIBUTION

SOLUTIONS

Exclusive Physical and Digital
Video Distribution

« Our exclusive content includes titles from some of the most recognizable
brands in the world including, A24, Paramount, Sony Pictures, Disney,
Lionsgate, The Criterion Collection, AMC Networks, Cineverse, Fifth Season,
Maverick, Magenta and many more

« The ONLY independent distributor with preferred Amazon Vendor Services
(AVS) agreement, allowing unparallelled sales, marketing, forecasting and
reporting/analytics capabilities

» Key partner for products promoted in-store and online with targeted social
media campaigns, keyword promotions, and more
at Walmart.com, Target.com, BN.com, and Independent/ specialty accounts is
an exclusive digital licensor of films and television series for a growing roster
of independent label partners and licensed major studios supplies content :
across all digital and streaming formats—including VOD, AVOD, SVOD and TV AVIACom Company

licensing
- Home to a library of nearly 600 films and 60 TV series EXCLUSIVE LICENSED DISTRIBUTOR
cere . . . . . Distribution Solutions (AENT) exclusively
- Capabilities includes an in-house creative team, with video editing, started handling Paramount Pictures
marketing, and digital delivery to major endpoints Blu-ray, 4K, and DVD content for creation,

manu act.urmg, marketing, and sales to
ds.aent.com retailers like Walmart and Amazon



http://www.ds.aent.com/

millcreekent.com

m MILL CREEK
ENTERTAINMENT

Leading Independent
Studio for Digital, Blu-ray,
and DVD Distribution

A reliable partner for major studios and independent content owners, with
a proven track record of performance, revenue generation, and royalty
management. Acquired by Alliance Entertainment in 2018. Participant in
international industry events and licensing exhibitions - including
MOPCOM, TIFF, AFM, The Licensing Show, CES, and NATPE.

Mill Creek holds a seat on the Twin

TWI N CIT' ES Cities Film Festival board, fostering a

FILM FEST direct connection to filmmakers,
producers, and financers.



https://www.millcreekent.com/

Excluswe Distributor

Alliance Entertainment is the exclusive distribution partner for
Arcade1Up

« Warehouse, handling both direct-to-consumer and shipments
to retail distributions centers and store locations

* Planning/Manufacturing works closely with Arcade1Up parent
company Tastemakers to forecast and project accurate
manufacturing runs

» Direct To Consumer (DTC) dropships Arcade1Up products to
consumers on behalf of the world's largest ecommerce retailers

« Marketing, collaborates with Arcade1Up to promote the brand
and maximize sales both in-store and online

* Promotions, creates a finetuned promotional strategy to
capitalize and grow sales during key moments throughout the
year, especially during the holiday season




handmadebyrobots.com

HANDMADE BY

°¢%) ROBOTS

Preposterously
adorable vinyl figures

Handmade by Robots creates collectible vinyl figures that
mimic the look of knit plush toys. Inspired by popular
movies, TV shows, and holidays, each figure features
sculpted “knit-like” details and unique touches like glow-in-
the-dark elements. Licensed from fan-favorite franchises
such as DC Comics, Harry Potter, and Stranger Things, these
durable designs appeal to collectors and casual fans alike.

COMING SOON!
;‘“' ‘“! ow;@mNOUI MV D:,\]ER@
AELLO KITTYY® D | B a5 |ll | A G4 IDIERLT RN

by SemnlO™ SIL-34822
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https://www.handmadebyrobots.com

Alliance Entertainment Retail Group (AERG)

Alliance Entertainment Retail Group is led by in-house
brands Critics’ Choice Video, DeepDiscount, Movies
Unlimited, Collectors’ Choice Music, popmarket and WowHD,
AERG markets and sells AENT's vast variety of products
across in-house websites, mail-order catalogs, third party
marketplaces (including Amazon, Walmart, Temu, Shein, and
eBay), social media (including Facebook and TikTok) and
specialty retailers (including Urban Outfitters and Discogs).

« $85.8M TTM in Revenue

* 4,600,000 Catalogs Shipped

« Over 2,700,000 Individual Shipments
« 245,000 Distinct Products Sold

« Over 70 Countries Shipped to

SDErp
DISCOUNT.

ccmusic.com importcds.com moviesunlimited.com deepdiscount.com popmarket.com ccvideo.com



https://www.ccmusic.com
https://www.importcds.com
https://www.moviesunlimited.com
https://www.deepdiscount.com
https://www.popmarket.com
https://www.ccvideo.com

Warehouse Automation

Enhanced warehouse efficiency, increasing performance and reducing costs

WAREHOUSE

(CLICK FOR VIDEO)

Cost Efficiency

» Delivered significant
operational cost savings

» Flexible labor model

® OPEX Sure Sort X - Installed Apr 2024

Efficient sortation including small,
large, and heavy product
Improves energy efficiency
Reduces labor costs

m . .
H condition

Fulfillment

24/7 order processing and

shipping
Bulk and DTC capabilities

(® AutoStore (KY) - Installed Jan 2023
« Improved warehouse efficiency and picking accuracy
« Optimizes cubic storage capacity
* Reduces manual touches and preserves product



https://aentmedia2.azureedge.net/prod-video/KY-12-26-22-A-HD-720p_Drone_compressed.mp4
https://aentmedia2.azureedge.net/prod-video/KY-12-26-22-A-HD-720p_Drone_compressed.mp4
https://aentmedia2.azureedge.net/prod-video/Alliance-Entertainment-Autostore_12-29-B-HD-1080p-compressed.mp4
https://www.opex.com/wp-content/uploads/2024/03/sure_sort_x-1080p.mp4
https://www.youtube.com/embed/wMHrtYKdIYE?autoplay=0&controls=0&disablekb=1&playsinline=0&cc_load_policy=0&cc_lang_pref=auto&widget_referrer=https%3A%2F%2Fwww.swisslog.com%2Fen-us%2Fproducts-systems-solutions%2Fasrs-automated-storage-retrieval-systems%2Fautostore-integrator%3Fsc_camp%3D850DBCD95D4D43D9A2DEF6EB51F4F163%26j%3D852708%26sfmc_sub%3D307962956%26l%3D63_HTML%26u%3D45651386%26mid%3D7321483%26jb%3D5%23Video&rel=0&showinfo=0&iv_load_policy=3&modestbranding=1&customControls=true&noCookie=false&nocookie=true&enablejsapi=1&origin=https%3A%2F%2Fwww.swisslog.com&widgetid=1&forigin=https%3A%2F%2Fwww.swisslog.com%2Fen-us%2Fproducts-systems-solutions%2Fasrs-automated-storage-retrieval-systems%2Fautostore-integrator%3Fsc_camp%3D850DBCD95D4D43D9A2DEF6EB51F4F163%26j%3D852708%26sfmc_sub%3D307962956%26l%3D63_HTML%26u%3D45651386%26mid%3D7321483%26jb%3D5%23Video&aoriginsup=1&vf=2

Over1 3 Expanding ; Strengthening
Acquisitions Our Collectibles 58 % Our Pop Culture

& Media ' \ Collectibles

Over 20+ Years . :
Portfolio , ) " Offering

Exclusive

®

Strateglc M&A Targets Licensing, &

_ o Enhanced
Strengthening Our Leadership in Collectibles R
Collectibles & Entertainment. Brands Fulfillment
Opportunities:

- Large studios/companies looking to Expanding
sell/license physical media rights or exit Licensing
the m"f"’kEt Agreements

. Licensing and manufacturers of & Proprietary
entertainment products Collectible

. Aging-out family-owned suppliers Products

. Strategic entertainment distributors and
wholesalers

. ECommerce retailers of entertainment
products

- Acquisitions of specialty fan communities
and services

HANDMADE BY

ROBOTS
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Leadership

Senior Management

(Jeff Walker
CEO, CFO, Director
Jeff's entrepreneurial spirit and financial acumen

drives innovation, growth, and execution by

focusing on transformative strategies and future
opportunities.

381.9%

Jeff Walker co-founded the CD Listening Bar,

Insider which evolved into Super D, a leading music
wholesaler. Partnering with Bruce Ogilvie, they
Ownershi p expanded Super D's footprint, leading to the

acquisition of Alliance Entertainment.

J

(Amanda Gnecco
Chief Accounting Officer

Warwick Goldby

Bruce Ogilvie

As Chairman, Bruce uses his strategic vision and
technical expertise to drive innovation and
accelerate efficiency and growth.

Bruce Ogilvie founded Abbey Road Distributors,
growing it to over $94 million in sales. He led a
major retail chain through a turnaround,
resulting in its acquisition by a private equity
firm. Partnering with Jeff Walker, the duo grew
Super D leading to the acquisition of Alliance
Entertainment.

Robert Black

Warwick Goldby joined Alliance in 2016 as a
Project Manager with over 20 years of
experience in operations, inventory
management, analytic problem solving and
performance analysis. His critical role in the
Company’s recent automation initiatives,
including AutoStore storage and retrieval
technology and Sure Sort® X, a cost-saving
sortation technology system have positioned
him to lead the Company’s overall operations
and continue to steer innovation.

Joining Alliance Entertainment in 2018 as Senior
Accountant, Amanda Gnecco brings over 15
years of finance and accounting experience in
both private and public sectors. Her expertise
includes navigating complex financials and
driving major initiatives like acquisitions and the
recent de-SPAC. In her new role, she will lead the
Accounting and Finance team, overseeing SEC
reporting, regulatory compliance, corporate
governance, risk management, cost

kmanagement, and ESG reporting. )

Joining Alliance Entertainment in 2019,

Robert Black brings over 25 years of experience
in financial planning and analysis, improving
profitability, and working in both private and
public sectors. In his new role, he will be
responsible for developing and managing
compliance activities to ensure regulatory
adherence. He will also drive

a culture of innovation in risk and information
management to maintain the highest
organizational standards.



Leadership

Independent Members :
Chris Nagelson

During his time as Vice President, DMM for Walmart, Inc.
¢ in Bentonville, AR, Chris provided strategic direction that
drove market share growth and supported the company's
Tom Donaldson ". ' overall strategy. He established key performance indicators
to enhance team efficiency and sales strategies, while
leading cross-functional teams in strategic executive-level
planning. Prior to Walmart, Chris served as Divisional
Tom Donaldson is the Founder and Managing Merchandise Manager for American Eagle Outfitters, Inc. in

Partner of Charlotte-based investment firm Pittsburgh, PA, from June 1997 to February 2005.
Blystone & Donaldson, focused on middle-

market companies. He served as a director of
Adara Acquisition Corp. from its 2020 inception
through its 2023 combination. Previously,

Donaldson was an executive at Investors Teri Wielenga

Management Corporation (IMC), focusing on

investments, risk management, and company Teri is a senior global finance executive, board director, and
relationships. Before IMC, he was a Partner at advisor with over 30 years of experience at Fortune 500
Morehead Capital Management (merged into companies and a Big Four firm. She led global tax policy and
IMCin 2016) and practiced law at McGuireWoods strategy for Gilead Sciences and currently serves as a board
LLP, representing private funds and companies. director, secretary, and treasurer for The Gilead Foundation,
He holds an MBA and D from Villanova as well as audit committee chair for the Arc Research
University and a Political Science degree from Institute. Teri previously managed rapid global growth as

North Carolina State University. Senior Vice President of Tax for Allergan, where she also

served as CFO of the Allergan Foundation and as a board
director for multiple international subsidiaries.



Income Statement - FY25 Q3

4 )

Three Months Three Months o1l
T T Ended 3/31/2025 Ended 3/31/2024 « EBITDA up $6.0 million or 989% year over year
Net Revenues | » U ZEEe B SR « Adjusted EBITDA up $1.9 million or 66% year over
Costof Revenues (excluding depreciation and amoi 183,984 183,196 . dhe .
Operating Expenses year due to variability of non-cash expense for Fair
Distribution and Fulfillment Expense 9,989  47% 11,125 53% Value Of Wa rrants
Selling, General and Administrative Expense 14,187 13,948
Depreciation and Amortization 1,352 1,402
Transaction Costs - 2,086
Restructuring Cost 4 179 Three Months Three Months
Gain on Disposal of Fixed Assets = (51) ($ in thousands) Ended 3/31/2025 Ended 3/31/2024
Total Operating Expenses 25,532 28,689 Net Income (Loss) $ 1,851 $ (3,377)
Operating Income (Loss) 3,529 (800) Add back:
Other Expenses Interest Expense 2,435 3,052
Interest Expense, Net 2,435 11% 3,052 14% Income Tax Expense 919 (475)
Change in Fair Value of Warrants (1,676) 124 Depreciation and Amortization 1,352 1,402
Total Other Expenses 759 3,176 EBITDA $ 6,557 $ 602
Income (Loss) Before Income Tax Expense Adjustments
(Benefit) 2,770 (3,852) Stock-based Compensation Expense - 2,086
Income Tax Expense (Benefit) 919 (475) Change In Fair Value of Warrants (1,676) 124
Net Income (Loss) $ 1,851 $ (3,377) Can e L Epasal et e - =
Restructuring Cost 4 179
Net Income (Loss) per Share $ 0.04 $ (0.07) Adjusted EBITDA $ 4,885 $ 2,940
Adjusted EBITDA Margin 2.3% 1.4%
Operating Income up $4.3 million year over year \_ _J

Profitability driven by a $1.1 million or 10% decline

in Distribution and Fulfillment expense

Net Income up $5.2 million year over year




Income Statement - FYTD25 Q3

( Nine Months Nine Months \
($ in thousands) Ended 3/31/2025 Ended 3/31/2024
Net Revenues $ 835,707 $ 863,549
Costof Revenues (excluding depreciation and amortization) 738,821 761,580
Operating Expenses
Distribution and Fulfillment Expense 31,425 3.8% 37,983 4.4%
Selling, General and Administrative Expense 41,092 43,667
Depreciation and Amortization 3,865 4,455
Transaction Costs - 2,086
Restructuring Cost 73 226
Gain on Disposal of Fixed Assets (15) (51)
Total Operating Expenses 76,440 88,366
Operating Income 20,446 13,644
Other Expenses
Interest Expense, Net 8,101 1.0% 9,520 1.1%
Change in Fair Value of Warrants 910 (41)
Total Other Expenses 9,011 9,479
Income Before Income Tax Expense 11,435 4,124
Income Tax Expense 2,116 2,049
Net Income $ 9,319 $ 2,075

L4

Net Income per Share 0.18 $ 0.04

Operating Income up $6.8 million or 50% year over
year

Driven by 17% decline in Distribution and Fulfillment
expense

Net Income up $7.2 million or 350% year over year

» Adjusted EBITDA up $2.2 million or 10% year

over year

 Fair Value of Warrants variability

 Interest expense decreased from $9.5 million to
$8.1 million (-$1.4 million or -15%) as less

reliance on debt

\_

Nine Months Nine Months

($ in thousands) Ended 3/31/2025 Ended 3/31/2024
Net Income $ 9,319 $ 2,075
Add back:
Interest Expense 8,101 9,520
Income Tax Expense 2,116 2,049
Depreciation and Amortization 3,865 4,455

EBITDA $ 23,401 $ 18,099
Adjustments
Stock-based Compensation Expense - 1,386
Transaction Costs - 2,086
Restructuring Cost 73 226
Change In FairValue of Warrants 910 (41)
Merger-related Contingent Losses - 461
Gain on Disposal of Property and Equipment (15) (51)
Adjusted EBITDA $ 24,369 $ 22,166
Adjusted EBITDA Margin 2.9% 2.6%

J

=25



Balance Sheet & Cashflow Statement

March 31, 2025

March 31, 2024

June 30, 2024

($ in thousands) Unaudited Audited
Assets
Cash and Equivalents 2,030 $ 1,129
Accounts Receivable 94,860 92,357
Inventory 93,188 97,429
Other Current Assets 11,369 5,298
Net PP&E & Operating Lease Right-of-Use Assets 31,805 35,066
Net Intangible Assets 19,353 13,381
Net Goodwill 89,116 89,116
Total Other Assets 7,675 7,036
Total Assets 349,396 $ 340,812
Liabilities
Accounts Payable & Accrued Expenses 148,490 142,592
Revolving Credit Facility, Net, & Shareholder Loan 75,164 79,587
Other Current Liabilities 6,658 5,328
Non-Current Liabilities 21,682 25,676
Total Liabilities 251,994 $ 253,183
Equity
Total Equity 97,402 $ 87,629
Total Liabilities and Equity 349,396 $ 340,812

Net Income improved by $7.2 million or 349%

year over year

Operating Activities $4.1 million inventory
reduction vs. large reduction prior year

Investment Activities this period driven by $7.5
million for Handmade by Robots

Cash used in Financing a result of reduced
borrowings year over year

.

Nine Months Nine Months
Ended March 31, Ended March 31,

($ in thousands) 2025 2024
Net Income $ 9,319 $ 2,075
Net Cash (Used In) Provided By:

Operating Activities 16,081 46,115

Investing Activities (7,588) (143)

Financing Activities (7,592) (45,195)




Contact Information

Company Investor Relations Transfer Agent
Alliance Entertainment RedChip Companies, Inc. Continental Stock Transfer &
Holding Corporation Dave Gentry Trust
8201 Peters Road, Suite 1000 T: 407-644-4256 T: 800-509-5586
Plantation, FL 33324 aent@redchip.com cstmail@continentalstock.com

United States
T: 954-255-4000

ENTERTAINMENT

@ALUANCE‘

www.aent.com
& HANDMADE BY

BIMPED D®iirgw BT MIHERER RoRoTE

www.ampeddistribution.com www.ds.aent.com www.millcreekent.com www.handmadebyrobots.com
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